Altro Limited

DVA Digital's brief was to completely
re-design the entire Altro Corporate
website, in terms of both design and
functionality as it lacked intuitive
navigation and required a comprehensive
aesthetic overhaul.

Altro wanted the site to be an inviting place
to visit, where users can get all the
information they will ever need about their
products, services and the company.

Altro want their website to be seen as the
“De-facto” resource for information in their
industry and visitors to use the site as if it
were a library of information for not only
Altro products, but the industry in general.

DVA approached the development of the
Altro website from a users perspective. By
conducting thorough research we examined
specifically who the main end users of the
site were, categorised and analysed their
individual needs and created a site that was
targeted to their individual requirements.

It was important that the website reflected
the Altro brand and reinforced Altro's
reputation for innovation and quality whilst
also reflecting the culture and personality
of the organisation. Clean, simple visual
design and relevant, up-to-date and
informative content ensures users will fully
utilise the sites available resources and
revisit in the future.

Product information and all relevant
associated documentation, such as
technical factsheets and case studies, were
organised into one easy-to-navigate section
to enable quick access to all of the
information users require.

The end result is a user-centred site that
promotes all of Altro's key products and will
deliver sales leads, globally.




